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Introduction
This article has been borrowed from the smart decision guide to the hospitality property management systems. Hospitality is concerned with providing services to others, and players in this sector need to demonstrate consistent, excellence and quality in service delivery. The reception means providing sufficient value at any price by showing uniqueness or point of distinction from others (Anderson & Xie, 2010).  Most importantly, hospitality is a place where people find it’s been exceptional and be able to extend their personalities as well as different lifestyle. , therefore, form part of the big group companies referred to as the travel and tourism sector that provide essential goods and services to the travelers. To offer unique functions in the hospitality sector, hoteliers have begun upgrading their property management system as described in the article.
Summary
Travel guest and tourist always demand to be treated with a certain degree of exceptionality and be viewed as celebrities.  And one of the hospitality sectors required offering such services is hotels and resorts in the major cities and the up countries. Customers in this sector have taken their expectations a notch higher, and they are expecting superior services, undisturbed environment, customized experience in the course of their stay and any hotel given something less may not survive in this intense competition. When we, in particular, consider the hoteliers, they are supposed to have seamless streaming operations, twenty-four hours check-in and superior housekeeping services all which will lead to providing the guest with fastest and highly accurate responses (https://www.hospitalitynet.org/opinion/4092075.html). For example, if a guest places an order with the room, they expect the law to be delivered immediately without delay which means all guest residing within the same vicinity must be treated with undivided attention regardless of their numbers.
With a high level of expectations from the guests, hoteliers are pushed to upgrade their services to improve the operations and make them more efficient to optimize the expenses and the profits. To make service more efficient and meet the client's expectation, keep the cost at a sustainable level and improve the revenue performance, hoteliers are pushed to adopt technologies which will work in their advantage as well as that which will allow them to leverage on the operations cost. Based on the technology assessment factoring the efficiency of operations in a hotel setup, one of the suitable technologies is the advanced property management systems (PMS).
The advanced property management system is designed to automate and integrated operations across all functions in a hotel. Such automation and integration of processes will help improve the quality as well as the guest experience within the vicinity of the guest service rooms. The technology will allow faster service delivery, customization of the guest experience and help in reducing the total operations cost since human labor will be minimized (Anderson & Xie, 2010). Based on the research conducted by quick decision guide to hotel and management system, 87 percent of hoteliers who have implemented (PMS) have become very successful in the overall improvement of quality as well as customers experience.
Conclusion
Hoteliers have realized the need to have modern technologies in their operations which will facilitate mobile access to the services, enable data integration, improve the operation efficiency as well as achieve client customization. Therefore, players in the hospitality industry who has not transitioned to the next generation of property management system will be outcompeted and find it challenging to market its services in the already sector faced with intense competition both from large and small players.
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